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251.101* BeHUE 3-3-0
Principles of Management

o] 5L U 7IHd=AY Aes Al Bag AXF ofelr
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del2 Aust Z9sase gepioz: A F44 42
W, B A2, 7197154 A2W Sol oy o] Fid
Ae 7P Z2F ol AAAY A2"Ed J2HS et ¢
o o] Ee FAE-2 FYTFUE, FIFAL AAMB Y, B
YAFE, FY2AE, 7IsHEE, AR E, HHP LR T
Aeo] glew, Mo dubAdl FgAH d=e 55 4%
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The purpose of this course is to provide students with the
theories, knowledge, and ideas required to succeed in manag-
ing today’s organizations. There are many methods to ap-
proach management, including the topics approach, manage-
ment process approach, and business functions approach, but
the “systems approach”, the most comprehensive method,
will be used in this course. Main contents consist of founda-
tions in management, entrepreneur and macromanagement,
corporate strategy, organization theory, human resource man-
agement, and vision management. Moreover, students will
compare issues of other countries with those of Korea.

251.103* 3H¢E  3-3-0

Fundamentals of Economics

o] Zoe IFNER stoda 2=2W AWMU Y 714, A
257 A A%, A, 58, §9, IAFA T 2EEA
ojsfst 1 2L g AAYNE Ayeted 28 A%
AMBALE, Ad, BANEE & A ol £ Al o
e 71, A, S7HEA 2 ==Y AR B4, &
‘Y 5 AN, FAEAC tE 71EEAde Y $85E §
g
The purpose of this lecture is to let students understand
core economic theories, concepts, economic systems, etc,
which are needed to understand and devise policy pre-
scriptions for fundamental economic problems in the global
knowledge- based era such as growth of firms, industries
and national economies, economic stability, efficiency, equity,
balance of international trade, etc. This lecture also empha-
sizes economic analysis at the levels of firms, industries and
national economies, and international comparisons including
countries such as the U.S. and Japan and applicability of
core theories to the real word problems.

tlo = O 12

251.204A 284 1 3-3-0

Intermediate Accounting |

2 AEL JAdeE #3F FAES dote] FHEATIAY
gFd FASS At WA, AL, A 9 FFEARS 49
g AEAE AEE T, 22IA, WAAIA, IANE 2 2
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< olFd YL £Y FTol dFUD EAY olES AT o]
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T Slojof gt} &, Hog AFARIF FolAH, o|F o]&dto
AFARE ALY F= Jojof do. of&d, F53 A&
NaE D3t 22 A Al BHE 5 glofof gt

This course is designed for discussing various issues re-

- AUstal(Department of Business Administration)

lated to intermediate financial accounting, and is for students
who have previously taken Principles of Accounting. The ac-
counting procedures for assets, liabilities, and shareholders’
equity will first be presented. Subsequently, the course will
deal with special topics such as leases, accounting for in-
come taxes, accounting changes & error corrections, cash
flow statements, and accounting for derivatives. In addition,
the course will address various issues and problems encoun-
tered by managers who produce financial information. Upon
completion of this course, the students are expected to be
able to interpret financial statements and to extract in-
formation useful for decision making. Conversely, the stu-
dents should be able to prepare financial statements when
raw financial data are given. They are also expected to be
able to express with confidence, both orally and in writing,
the theories and concepts discussed in this course.

251,205* A2 3-3-0

Principles of Accounting

3AEe] 7124 EA FACHAA (accounting cycle)s 0|3
3t7] g Z1zd oA A AAxd 2 IALHA A
A RA, ARFAR, 7, v, ol JidH A J1eH
TXE AR T Aot A MATEH AFARE F
Aa7IA dde] A FAHor AWT Aot o]9} of&
g A5 % dFeUtE, WIEsNE, S, s Ad 2
AT, olF, 3 2 FIAE Foll #F IAAY L AFARY]
A de] @ B #ste] Awd Aoloh

The purpose of this course is to provide students with
fundamental concepts in accounting, such as accounting pos-
tulates, concepts of assets, liabilities, equities, income, ex-
penses, etc. This course will discuss, in particular, the whole
accounting cycle from recording business transactions to the
preparation of financial statements.

251.207A* Yt 3-3-0
Management Sciences

2 dFe ARAd £5 AL BdENES BT+ de
B2yS AAE. Fadgoge AFPAGH, FHAAYH, Adol
E, 7IdEEIE, 7ol &, 223 A BY Folrh

This course is an introduction to methods of operations
research from an executive or managerial viewpoint, empha-
sizing formulation of business problems in quantitative terms.
Topics include industrial applications of linear programming,
dynamic programming, game theory, probability theory, queu-
ing theory, and inventory theory.

251.209* Z2THAE  3-3-0
Organizational Behavior

¥ ohse 243 24 ) FH9Y 54 159 I35 9
TS A AN 828 ofshA dtol, TAYR 2Bt K3}
Aoz olFolAx, Uop P BEE AN A
279 4EAS FANVIEY B8 A% wEe ol %
4 Eoh 71el, A9, 2AAY0 PEste] Agskzd, A%
AeAg FAo] AAY 2AALY olFE 2 HFL Fi A3
Bk,

This course lets students understand various factors that
affect the characteristics and behavior of an organization and
its employees. By doing so, students will learn the way to

SIMTxE “SHH-Fet UoAIZ-FE ASAZFE EAIE § 37|& 1632 FAE. (The first number means ‘credits’: the second number

To 27 =

means ‘lecture hours” per week: and the final number means “laboratory hours” per week. 15 week make one semester.)
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effectively manage individuals, groups, and the organization.
Learning the concepts and methods to simultaneously in-
crease the satisfaction of employees and the effectiveness of
an organization is the purpose of this course.

251.214 7|1g¥  3-3-0
Business Law

AoiAg] 7t dAge] wet ¥
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g FAZE Hozka k. ol#g AL o= 54 ShHEEobtt
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Business Law is the abstract terminology which represents
general laws concerning the enterprise and there is no such
law in Korea. This course is intended to provide the students
with knowledge on private law and regulation concerning the
business administration. The following topics will be lec-
tured: First, the basic concepts of civil law and commercial
law which are the building block for understanding the busi-
ness law; Second, the law and regulations concerning the
corporation of typical company form; Third, commercial
rules about the notes for money and checks which are the
most important payment devices. This course does not have
prerequisites, but the courses such as “Introduction to the
Law” and “General Part of Civil Law” would be helpful.
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251.215 22122 3-3-0
Organization Structure

249 £} FATlE 99 F hiEA 2372E o
2o ATz Q7] Aol $4 z2HaRdS HFL, 24
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doptiol 9 FRapl A8eHAE WA G, 2 P2E A
st 5S4t 242 Ta g,

This course will deal with organization structure, one of
the factors that increase the effectiveness of an organization.
After the various perspectives on organizational effectiveness
are covered, the meaning, components, and types of organ-
ization structure will be discussed. In doing so, the factors
that affect the formation of organization structure (e.g., strat-
egy, technology, environment, power) will be discussed in
detail. Ways to increase the effectiveness of an organization
by way of designing an effective organization structure will
be a major focus of the course.

251.217 QIEA 11 1-0-2

Internship |l

ol B AEE Aol 2T g FAAN EE A
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The objective of this course is to provide opportunities for
students to gain the knowledge of the international business
environment and to develop global competitiveness while be-
ginning their personal and professional career goals. Students
earn college credit by submitting a field report based on
their work experience at overseas multinational corporations.
Students will propose and plan a study or project before be-
ginning their internship. During the course of their internship
abroad, students are required to keep a journal recording
their day to day tasks. In addition, students will be evaluated
by their respective corporate supervisors. Course credit will
be conferred after a review of the students’ intern evalua-
tions and projects find the students’ achievements to be
satisfactory.

=2 o S

251218 opsARIGT 3-3-0

Case Studies in Marketing

o S ARD BAR HA Al U =RES FaA,
Ay A Aze S AT oldapl sh
Arjel mAEG Y Fo #ed dRA ohse wosta
A7pol} wARA A S B Ae BAoz )

This course helps students understand a new marketing
paradigm and gives opportunities to discuss managerial/ aca-
demic marketing issues along with recent marketing cases
and articles. Students will also develop conceptual skills to
find and approach a specific marketing problem.

o 1o

251.219 H[ZL|AHFL|APE  3-3-0

Business Communications
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Understanding practical issues in business communications
is a key to success for individuals and businesses. This
course will introduce the essential elements regarding various
types of business communications, ranging from verbal, writ-
ten and non-verbal, including an examination of internal re-
ports, proposals, presentations, and face-to-face meetings.
Critical issues regarding strengths, weaknesses and risks in
business communications, including topics such as confiden-
tiality and potential liabilities, will be addressed. Students
will have the opportunity to work on various business com-
munication skills as part of the course and the course will
utilize a wide range of real and practical examples. The
course is designed to strengthen the understanding of the
business world with a view towards helping future success in
business generally.
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251.301* ez 3-3-0

Financial Management

T Sl AFdeld JlEelEF 7l o
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This course will give students the opportunity to learn the
basic concepts, tools and techniques of corporate financial
management. The students will learn the structural and func-
tional aspects of financing and investment decisions of a
modern corporation. Some major topics include: raising capi-
tal from capital and money markets; the cost of capital;
analysis and evaluation of investment projects; capital budg-
eting; management of corporate liquidity; capital structure
policy; dividend policy and financing forecasting.

251.303* QlARE2]  3-3-0
Human Resource Management

ZA9 A9 AEedovM dAAAe dA%H FaAs
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This course provides an overview of the management of
human resources in organizations. Topics include human re-
source decisions dealing with staffing, training and develop-
ment, performance management, compensation, and employee
relations. Emphasis is on: basic theories; problem-solving and
decision-making approaches; operational methods, technolog-
ies, and practices; application of relevant behavioral science
theory and research; and legislation and other environmental
constraints having an important bearing on the effective uti-
lization of human resources by an enterprise.

251.305 AU7tEA  3-3-0

Cost Accounting

2 HEe B33 A V.‘éx}% Este HHAE o4, A
AR osfd & Jes sto] /HANeRRY 2 AHE
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The purpose of this course is to make students understand
cost accounting principles, with an emphasis on the mana-
gerial perspective. Thus, students are required to work on
specific and various cost calculation methods as well as use
cost information for their managerial decisions.

- 4dstl(Department of Business Administration)

251.306* HU2|gA 3-3-0
Managerial Accounting
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The aim of this course is to study the design method-
ologies of management accounting systems in order to en-
hance the quality of management decision making related to
each function in the corporate value chain, namely research
& development, design, manufacturing, marketing, distribution
and customer service. Topics include cost structure analysis,
various cost concepts, design methods of various costing sys-
tems, strategic decision makings using cost information, and
performance measurement systems. This course provides stu-
dents with contemporary management accounting techniques
including ABC, Target Costing, Quality Costing, Lifecycle
Costing, Balanced Scorecard, etc. It’s important to know how
accounting can contribute to management as a whole.

251.317 87| UHEE 3-3-0

Management of Financial Institutions

71 YARA Y FAA Aol Uofol D ZEA A
A3 S§718 B 22F o o] % e AAHew o
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This course will provide undergraduate students with the
fundamental knowledge and theories helpful to the manager
of financial institutions. Students will discuss how to apply
the theories to the management practices of the financial
institutions. Topics include the following: finance, capital
market, and monetary- & nonmonetary-financial institutions.
251.320* Mitata|  3-3-0

[

Operations Management
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The focus of this course is on the long-term strategic na-
ture of Operations Management, with special emphasis on
the manner in which OM decisions relate to other functions
of the firm including engineering, accounting, finance, and
marke- ting. Topics addressed include quality management;
manufacturing design, cost and performance analysis; service
sector design and performance analysis; justification of tradi-
tional and new technologies; supply chain management; loca-
tion; facility design; and learning.

-
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251.321* oIR 2| 3-3-0

Marketing Management

SHYSAl 719E TS 279 F9F deldl SlolA v
ol AAshe 98 FAXNTAL, 229 A 9 deH A9
o Zgol Qo4 AR ole] 744 TSl olFA BE &
A 7elsh Al ¥4 2 EolE Edto] dolinh. ol 9
WA HEe H2 25E ARy, 53 A4FAA W
o] SJulsh vk AA 3 dobieh Telm wpARelN Fx A
He ofelb 24 =75 2kstn F8aE e e o)
Avtom syse 5% vslel 9e TAlsel Ful A9 s
A%e darstn wEARE 71312 i

The objective of this course is to understand the market-
ing function and how it relates to strategic management deci-
sion making. Students will study the major phenomena un-
derlying marketing strategy formation and component deci-
sions of pricing, product planning, advertising, promotion,
distribution, and personal selling. Students will be exposed to
both conceptual issues as well as implementation. Tests, cas-
es and articles will be used in the course.

251.322 IAHY 3-3-0

International Business Management

B 32 Ur ALAste FAZASTAN A9 Be
% w7s /p2dow dr. A% FEANE 79e] Az
28 72§ FAZIBAA G Nz A4S 2R 3
2
of
Z

o)

=

=
i, gFoege JIdaAste] 74 fdd A ASH =oE Fot

719 A ol tigh olafe] & WeluA k. ok NPT
z % SABATE BAL T A 843 IAste] #AE 2
HEg. mpAg REAME ZAZIGe 98 A 2F BAlE
FEAoR tgogA ATt 719 A4 FEel viAe dFel
ek A4S Welaa gt 3 o] FRdME A dig
B2dg Agdied 248 ot

This course is designed for the study of corporate strat-
egies in global industries. In the first part, it will provide
basic concepts and knowledge about the internationalization
of corporations and the international business environment.
Next, it will give students opportunities to analyze the mode
of entry into foreign markets and the stages of globalization.
Further- more, it will examine the relationship between in-
dustry environment and globalization. In the last part, it will
deal with issues about functional decision- making in global
industries.

251.323 7|Y2HEE  3-3-0

Corporate Finance

o] &L AFde AES £ L e I AF
del9 718l He #F /ES ol8F At ZHAHIL Al
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The course “Financial Management” is a prerequisite for
students who are taking this course on advanced financial
management contents. This course aims at understanding
market efficiency hypothesis, capital structure, dividend poli-
cy and working capital management, which are based on
fundamental financial theories including the present value
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model, capital budgeting, portfolio theory, CAPM and cost of
capital. Moreover, this course will provide a simple in-
troduction to corporate financial analysis, financial planning
and derivatives.

251.324A FEEA 1 3-3-0

Intermediate Accounting II

2 Ao sAde ¢ AFIAE ol S tter ¢
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This course provides a comprehensive understanding of fi-
nancial accounting and problem-solving abilities for students
who have already taken Principles of Accounting and
Financial Accounting. This course deals with the theory and
applied problems from all areas in financial accounting.

251,325 DFEAH 3-3-0

Advanced Accounting

7199Q - 3, AZAATAR, st AE T FAS
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This course is designed to enhance the students’ under-
standing of mergers and acquisitions, consolidated financial
statements, foreign currency translation, derivatives, and so on.

251.326* BYHEE 3-3-0
Management Information System
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This course focuses on the effective use of information
technology in business management. The aim is to assist the
student in becoming an intelligent consumer/user of in-
formation systems. Toward this end, the specific learning ob-
jectives for this course are: 1) to understand the basic lan-
guage of informtion systems, 2) to analyze the roles and re-
sponsibilities of a manager in the design and implementation
of information systems, and 3) to discuss how information sys-
tems affects the work of an individual and the competitive
strengths of an organization.

251.327 AH|ZIBHE  3-3-0

Consumer Behavior
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The purpose of this course is to provide knowledge about
how consumers make a decision to buy products or services,
and how managers make an effective marketing decision us-
ing the knowledge. Students are required to carry out proj-
ects based on case studies and in-depth interviews, thereby
learning the strategic application of this knowledge.
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251.328 HoAStE7; 3-3-0
Special Topics in Management
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The field of “management” has shown the most significant
improvement both in theory and practice in the 20th century.
The field of “design” is also expected to show substantial
development in the 21st century. Therefore, the experimental
class “Design Management” attempts to link those two im-
portant fields, management and design, so that students can
experience interdiscplinary and integrative approaches.

251.329 E2%HY 3-3-0

Total Quality Management
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In this course, students will be presented with quality im-
provement approaches, and will be asked to discuss the man-
agerial implications and responsibilities in implementing
them. Topical coverage includes the construction and inter-
pretation of control charts, graphical methods, quality func-
tion deployment, robust experiments for product design and
improvement, mistake-proofing (poke yoke), the Deming ap-
proach, Baldridge award criteria, quality cost audits, worker
empowerment, and reward systems. Cases involving both
business processes and physical processes will be used to il-
lustrate successful quality improvement efforts.

251.331B HEQIH|RLIAHY 3-3-0

Managing Networked Business
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This course focuses on management challenges in busi-
nesses that exhibit network effects such as telecommuni- cat-
ions and internet businesses. Network effects are evident
when a network’s value to any given users depends on the
number of other users with whom they interact. Interactions
are mediated by a platform that encompasses the infra-
structure, standards, and rules required by users to interact
through the network.

- AUstal(Department of Business Administration)

251.332 HeZgo| 2 3-3-0

Contemporary Management Theories
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This course discusses various contemporary management
theories and issues from looking synthetically at K
(knowledge), R (Resource), and P (Power). Knowledge is the
known things which are applied to diagnose and interpret prob-
lems being faced, in order to solve problems. Resource is the
elements with which businesses carry out management activities.
Power is the extent of influence that one (organization; person)
has in getting one’s demands to the other.

251.333 71922 3-3-0

Business Ethics
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Recently, several accounting fraud scandals and other busi-
ness fraud accidents have occurred. One of the possible rea-
son for the problem is the lack of appropriate ethics educa-
tion in the university. This course will teach the necessary
ethics to help students to improve the ethical attitude.

251334 | AABHY Y MEU 330

New Product Development and Product
Management
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This course will cover new product development and
product management by a corporation. It will provide stu-
dents with the research opportunities for marketing, manage-
ment strategy, R&D, product development organization, and
production management. This course will deal with not only
the general principles of new product development, but also the
way it should be changed considering industry characteristics.
Product management covers topics including brand manage-
ment, product-related management, product life cycle manage-
ment, and brand equity management.
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251.335 HEAHEEA A 7|H7F=2 7 3-3-0
Financial Statement Analyses and Firm
Valuation
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This course studles the various ways to evaluate firm val-
ues, and how to apply the methods to real cases. First, stu-
dents learn how to analyzing financial statements, find out
necessary information from financial statements and annual
report, and predict future earnings and cash flows by using
the information. Finally, using the predicted information, stu-
dents will learn how to evaluate the price of a firm.
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Design and Business Strategy
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Recently, the role of the company is changed to a creator
of customer and market, and also strongly suggested to make
a new world with design by companies. The core of the
business is shifted to the design from the manufacturing, and
marketing. From this point of view, this class is focusing on
the new business strategy with the business idea and busi-
ness plan to create a consumer needs, and to view the new
business strategy in the new market circumstance.
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Preparation for the Corporate World
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The aim of this class is to prepare students for the devel-

opment of their career in the future.

1. This class will help students to build successful career
experiences with a ready-to-work business mind in the
global corporate world.

2. This class will foster business-oriented students to have
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extraordinary insights into international business. Conse-
quently, students will become corporate leaders who
can survive in tangled business world.
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Insurance and Risk Management
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This course studies the fundamentals of insurance and risk
management. It focuses on the efficient design of risk trans-
fer/sharing mechanism, resolution of information problems,
and the organization and functions of insurance markets.

251.340 7|22 2| o|Bat AlA| 3-3-0

Corporate Governance and Investment
ethics
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This course is intended to provide the students with a
general framework of understanding the factors that affect
firm value when the interests of the management and the in-
vestors are not perfectly aligned. Thus, we are explicitly re-
laxing the basic assumption of no agency costs of Miller
and Modigliani, and enter a world where ‘corporate control’
has a distinct value. Through the course, the students will be
introduced to various internal and external mechanisms that
have been designed to mitigate the conflicts of interests in
large publicly traded firms and understand how effective they
are in various countries around the world in terms of firm
performance and investment value.
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Community Service & Leadership
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This course is designed to provide specialized community serv-
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ice opportunities to students for establishing basic concepts and
attitudes towards community service in order for them to be nur-
tured as global leaders who will lead to enhancement and develop-
ment of the public interest. In this program, undergraduates ma-
joring business will have the opportunities to work with a variety
of non-profit organizations in their local community or overseas
area. Community Service & Leadership is a creative way to pro-
vide a public service program that fosters intellectual, social and
professional enrichment for the students. It will help to reinforce
academic learning with practical experience, entrepreneurship,
and moral character while responding to community needs. After
completing the course, students are expected to contribute their
social responsibilities as members of society.

Name Community Service & Leadership
Credit 1 (S/U)
Area Elective

Basic education (4 hours)
+Community services (40 hours)
+final exam (4 hours)

Lesson time

Major in the Business

it administration or double major
Credit is not applied to grade level average,
Remarks but included in limited registered credit and
graduation credit
251.401 BAIZAL 3-3-0

Auditing
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The purpose of this course is to systemically analyze au-
diting theory and enhance the students’ understanding of
modern auditing. Auditing is necessary not only to corpo-
rations, but also to governments, hospitals, schools, and so
on. In short, auditing is essential to all organizations. This
course deals mainly with auditing problems with corpo-
rations, but the basic principles apply to all organizations.
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Tax Accounting
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This course provides an overview of tax accounting: it ex-
amines the National Tax Basic Law, the Corporate Tax Law,
Income Tax Law, and Value Added Tax Law. After taking
this course, students are expected to be able to make year-
end tax adjustments as well as prepare a tax plan for a
company.
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251.411A ORI AR 3-3-0

Marketing Research
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In this course, students will study how to recognize and
manage problems, and focus on enhancing their problem-
solving abilities by using new viewpoints. By taking this
course, students will acquire the knowledge structure for sci-
entifically solving not only marketing problems but also the
problems of everyday life.

251.420 IMYSEMEE 3-3-0

Financial Derivatives
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This course is designed for the study of basic structures
and pricing theories for financial derivatives such as options,
futures, forward, and swap contracts. Students will also dis-
cuss real-world applications of these derivatives to arbitrage
transactions, and risk management. Topics include basic pric-
ing theories for the derivatives, arbitrage vs. hedge trans-
actions, bond pricing, duration, term structure of interest
rates, interest rate derivatives, binomial option pricing model
vs. Black-Scholes model, implied volatility, numerical analy-
sis, exotic options, market risk vs. credit risk, and several
cases of financial risk management.

251.422 B2 3-3-0

Investments

o] }E2 FxA A Bag o]gF} HAE g F
AoardA ol TEZEQE Addstal £ Hrishks AAE ©E
o A=A AFAREGE FARAEE ol de NEA
£ vtddledl 24E & Ao, 249 dde FE F4
Aol & AHolrt. wefo AdEEold THEH, EE FAAE
Popold Z¢e FuA BehE WEA] Fstolol & FEoleh,

This course is intended to provide students with the nec-
essary background in both the theory and practice of invest-
ment decision making, which involves choosing and evaluat-
ing investment portfolios. It is designed to provide a con-
ceptual framework with which one can view the investment
process, rather than the nitty-gitty institutional details.
Naturally, the course should be of most use to those who
think of portfolio management, investment advisory services,
and security analysis as their career opportunities.
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251.423 LARUAE  3-3-0

Industrials Relations
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This course provides useful perspectives for solving many
problems of employment relations in organizations, such as
management participation and looking at the bargaining proc-
ess of employee-employer-government from reciprocal
positions. Apart from existing ideas on industrial relations,
this course focuses on three points: 1) government status and
roles for industrial relations; 2) strategic choices of employ-
ees and employers considering the situations and institutions;
and 3) a new paradigm for industrial relations based on gen-
erally accepted theories.

251.424* dgHzE 3-3-0

Corporate Strategy
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This course will provide fundamental concepts and frame-
works of strategy formulation and implementation to create
sustainable competitive advantages. Students will gain strate-
gic insights by applying techniques taught in the classes to
case analyses. By the end of the course, students are ex-
pected to know how to recognize the important factors in
the external environment and understand the managerial proc-
ess of establishing feasible and concrete strategies based on
the resources and capabilities of firms.
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251.425 HYouz|E 3-3-0
Advertising Management
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The purpose of this course is to examine the role of ad-
vertising in business activities. It covers not only the strate-
gic issues of advertising but also the practical issues. The
course will use several teaching aids such as cases, articles,
news clippings, and videos. Students will participate in a
group project that involves a creative design of an ad
campaign.
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251.426 IAH7|H9EE  3-3-0

International Business Environment
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The aim of this course is to analyze the economic, politi-
cal, and socio-cultural environments of multinational corpo-
rations. It provides students with theoretical background on
ex/import, international capital movements and FDI, and it
focuses on a systematic and realistic understanding of effec-
tive responses to complex and dynamic changes in global
business environments.
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251.430 AU E 3-3-0

International Financial Management
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This course is intended to present a basic introduction to
foreign exchange markets and international financial markets.
Students will study valuation and management of the risk in
foreign exchange and interest rates.

251.432 ELHYE 3-3-0

Special Topics in Management
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In this course we will examine various different manage-
ment organizations. We will especially focus on the gross
management system of special organizations i.e. hospitals,
universities and the Nation.
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251.434 7|9B9EST 3-3-0
Special Topics in Business Administration
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This course provides the framework and methods of in-
formation analysis for students who understand the pro-
duction process of accounting information. In this course,
comprehensive analyses of various factors affecting corporate
value-creating abilities are emphasized, rather than the my-
opic approach. This course deals with case development and
analysis in major domestic and foreign industries and
corporations.
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251.435 HHA|AEIEZF 3-3-0

Topics in Information Systems
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The course will enumerate and discuss theories relevant to
the successful deployment and diffusion of information
systems. Topics will cover technological trends and limits,
standardizations, and relevant industrial and organizational
issues. The objectives are to develop an advanced under-
standing of information systems, to understand how they
have evolved, and to learn about important keys information
technologies used by organizations today. This course is de-
signed to explore the current issues in information systems
and technologies. The course will examine latest topics in
information systems, the growth of the industry and trends in
productivity and communications. Additionally, the legal and
ethical issues of obtaining, using and managing information
technology will be addressed.
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251.436 M| Afguz] 3-3-0
Service Operations Management
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Services permeate everyone’s daily life, every industrial
economy. The importance of services in today’s developed econo-
mies is an unquestionable fact. This course examines the manage-
ment of services, focusing on both the strategic and operational
aspects of designing new services, assessing and improving serv-
ice quality, improving the efficiency and effectiveness of service
processes, and how new technologies can be integrated into serv-
ice operations to help achieve these objective.
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251.437 BEI|Ea FEHY 3-3-0

Information Technology and Business
Innovation

B AFe AuEIeo] At vizyze] A4, wste] Ao
F& o= 7MY sl oA ArIIeol MleFECHAE
S 719 FE@lEYLE Fqrd F)dA HlzYA Al
ojw g °§$§ FAUSA, A 74 2] Mo JrIES A
A2 AQA, 2 At 3 71E AR wzU2e] ofg7)
E7les AIHer 28T AAA, £ FolR ARIles
o]-g-sto] Hl=uAs} 1E of A HAYT AUA ] sl A=

Mof

- 4dstl(Department of Business Administration)

S st

Information (IT) created new industries and transformed
many existing industries. This will continue in the near
future. The objectives of this course is to how get trans-
formed by IT and how to (re-)design existing and emerging
industries using IT. For this purpose, course will take a clos-
er at where industries got transformed through IT in the
past, analyze how current businesses will be transformed in
the near future, and also examine how business models
should be changed accordingly.

251.439 dede 57 1-1-0

Special Topics in Management
Information System
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The objective of this course is to introduce special topics
in management information system (MIS). It can be an
in-depth treatment of a specific area in MIS or an applica-
tion of MIS to a particular industry.

251.440 FAHEYES 1-1-0

Special Topics in International Business
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The objective of this course is to introduce special topics
in international business. It can be an in-depth treatment of a
specific area in international business or an application of in-
ternational business to a particular industry.

251.441 ORI S 1-1-0

Special Topics in Marketing
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The objective of this course is to introduce special topics
in marketing. It can be an in-depth treatment of a specific
area in marketing or an application of marketing to a partic-
ular industry.

251.442 MALEZY  1-1-0
Special Topics in Operation
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The objective of this course is to introduce special topics
in operations management. It can be an in-depth treatment of
a specific area in operations management or an application
of operations management to a particular industry.
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251.443 OIAFRZIEZF 1-1-0

Special Topics in Organization and
Personnel
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The objective of this course is to introduce special topics
in organization and personnel. It can be an in-depth treatment
of a specific area in organization and personnel, or an appli-
cation of organization and personnel to a particular industry.

251,445 BARMEY 1-1-0
Special Topics in Accounting

B A5 542 IAdY HEAM bF7] odE 54 A
s FAZ oRE Aot 5 B HEdNE At 54 Aﬂ
Hobg AEAow esAY 54 Adll 588 A A
s} Wt

The objective of this course is to introduce special topics
in accounting. It can be an in-depth treatment of a specific
area in accounting or an application of accounting to a par-
ticular industry.

251.447 2|-AEZF 1-1-0

Leadership Development
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The objective of this course is to provide opportunities for
students to improve the leadership skills through team game
and multiple perspectives from business, government. The lec-
ture presents an exciting and interactive learning experience
that enables students to enhance the leadership, communica-
tion skills and make good relationship with peers interactivity.
Especially, in practice time, special quest speakers link the
knowledge of teamwork and business leadership. Course cred-
it will be conferred after a review of the students’ partic-
ipation learning reports.

251.448 sfuEA  3-3-0

Fixed Income Securities
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This course deals with analytics of fixed income securities
and their derivatives. Starting with a short discussion of the
structure of the global fixed income securities markets. we
will study various interest rates and their relationships.
Important concepts such as duration and convexity will be
discussed and will be applied to the immunization problem.
In the second half of the course, we will look at various
models of term structure of interests and apply them to price
interest rate derivatives like optios, futures and swaps. If
time permitting, we will discuss corporate bonds, credit risk
and credit derivatives. Students will also study cases of uses
and misuses of fixed income securities. This course is tech-
nically demanding and a good grasp of fundamental invest-
ment theory is required.
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Majority of managerial problems in dynamically changing
modern business environment are closely related with in-
formation technologies (IT). These problems are analyzed by
IT consulting methodologies and solutions are being
provided. In this course, we examine how to approach these
difficult problems and find solutions for these by theoretical
study and practical case analysis. Also experts in actual
practice are invited and asked to share their experiences.

251.450 7|97t |28 3-3-0

Firm, Value and Finance
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Firms are important and complex economic entities in the
modern capitalistic markets, requiring full understanding. This
course is designed to investigate the nature of the firm, firm
objectives, the relation between market, society and the firm,
and the relation between money, finance and the firm among
others. Students will have a synthetic understanding about
the firm and the management and finance of the firm.

M1338.000100 *=F3HE7; 3-3-0
Special Issues in Strategic Management
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The Objective of this course is to increase a student’s re-
alistic understandings about the competitive environments of
an Industry, its major players, and the strategies of the play-
ers, based on practical experiences of top managers in a va-
riety of industries about each industry and its major players.
These realstic understandings about each industry, its players
and their strategies would enable the student, not only to
better understand the theories, concepts, and practices, but al-
so to improve the ability to apply theories to the real world.
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Corporate Risk Management and
Insurance
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Risk management is becoming more important in fast
growing business environment. The objective of this course
is twofold. This course first examines how risk management
can add value to firms and then introduces corporate risk
management techniques for all risks that enterprises face.
This course not only reviews the traditional pure risk man-
agement instrument of insurance products but also discusses
the usage of financial derivatives and other alternative risk
management vehicles, The markets and academics for pure
risk and financial risk management have been segregated for
a long time but the two area is converging fast. Students
will be introduced to and enterprise risk management and
currently developing alternative risk transfer instruments such
as catastrophe bonds, sidecars, finites, and etc. Throughout
the course we will use various case studies to reinforce the
risk management concepts covered in the class.

M1338.001200 -E3lofl& ofA[]] 3-3-0
Art and Culture Marketing
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Marketing strategies get more important as art and cul-
ture industries grow. This course aims to provide unique per-
spectives and knowledge about how music, art, movie, me-
dia, performance, game, digital content, and sports industries
implement marketing strategies in their own context. This
course will help the students prepare academic as well as
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practical careers by giving them opportunities to study under-
lying theories and the cases of highly successful companies
in art and culture industries.

M1338.001500 7 %gHlco|e| EXMIHE 3-3-0

Introduction to Big Data Analytics for
Management
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Modern scientific, engineering, and business applications
are increasingly dependent on data, yet traditional data analy-
sis technologies were not designed for the complexity of the
big data. Big data analysis has emerged as a new, exciting,
and fast-paced discipline that explores novel statistical and
implementation challenges that emerge in collecting, process-
ing, storing, and extracting knowledge from big data. This
course will provide a gentle, yet intense, introduction to pro-
gramming using data programming language for highly moti-
vated students with little or no prior experience in
programming. The course will focus on collecting and ana-
lyzing data, as well as the grammar of the data program-
ming language and provide an in-depth look at big data
analysis.

4
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A Discourse on Risk and Business
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The issues in risk, uncertainty, information and insurance
provide an important lens through which we can better un-
derstand the modern society and economy. This course inves-
tigates the effects of risk on the society, economy, market
and firms, and studies their impolications on culture, epis-
teme and institutions.

M2171.000600 H|XL|A BXMTto| o|dliet 8 3-3-0

Business Analytics and its Applications
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Enterprises are flooded with daily generation of enor-
mous amount of data, which can be converted into
valuable insights behind every facet of corporate deci-
sion making. “Business Analytics”, based on various
techniques of Management Science discipline, is ac-
tively being applied to various areas of management
such as marketing, HR, finance, and supply chain man-
agement and is making profound impacts on industries
such as healthcare, credit, insurance, logistics, energy,
politics and public policies. Furthermore, it serves as a
cornerstone of global IT service firms such as SAP,
IBM and SAS. On the other hand, application of
Business Analytics is being hampered by rigid corpo-
rate culture, repulsion towards cognitive technologies
and privacy issues. The objective of this lecture is 1)
to understand the fundamental methodological founda-
tion behind Business Analytics, 2) to follow up with
trends and issues on Business Analytics applications
and 3) to obtain a balanced insights into future corpo-
rate environment that will be reshaped by Business
Analytics. The class will employ ecture, discussion,
case study, business simulation and invited lectures by
industry experts. Also, students will carry out a
Business Analytics Application Project issued by rele-
vant practitioners and will present the results at the
end of the semester.

M1338.000200 @ HiIx{%H 2 3-3-0

Business Venture and Entrepreneurship
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Entrepreneurship is a process of forming a new ven-
ture out of opportunities that are neglected in the cur-
rent and old-fashioned economy and imagined by
entrepreneurs. This course covers (1) the macro-level
policy issues such as the role of entreprencurial activ-
ities in the growth of national economy and (2) in-
dividual and organizational level antecedents of en-
trepreneurial activities together with detailed case study
as well as in-depth understanding of relevant mana-
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gerial theories. Accordingly, this course is not about
running a mom and pop store but about forming and
managing a high growing venture for novel opportunities.

M2836.000100 YUE HE | 3-3-0

Entrepreneurship Lab (1)
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Passive in-class learning is not suitable to the development
of entrepreneurship, for whatever idea it will be obtained on-
ly through effortful and sustained application of the idea in
a real business set-up. This course, a year-long class (i.e.,
across spring and fall semesters), will require teams of up to
10 students to make their own business proposals, once
screened positively, to run business on these proposals,
whose profits will be donated to non-for-profit organizations
in regional communities. The school will make a loan up to
300 Mills won as the seed money for the students’ ventures.
As entrepreneurial activities involve the combination and
joint- application of diverse functional knowledge such as
business strategy, human resources management, finance,
marketing, and operations, students will improve an in-
tegrative problem solving skill from this course.

M1338,000300 A= AME Il 3-3-0
Entrepreneurship Lab (2)
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Entrepreneurship Lab consists of two courses: Lab 1 of-
fered in spring semester and Lab 2 in fall semester. Students
should take Lab 1 in order to take Lab 2. Every student
will be a member of a team of up to 10 students to make
her own business proposals, once screened positively, to run
business on these proposals, whose profits will be donated to
non-for-profit organizations in regional communities. The
school will make a loan up to 300 Mills won as the seed
money for the students’ ventures. As entrepreneurial activities
involve the combination and joint- application of diverse
functional knowledge such as business strategy, human re-
sources management, finance, marketing, and operations, stu-
dents will improve an integrative problem solving skill from
this course.
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Technology & Opportunities
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Newly emerging technologies pose a fundamental threat to
the success of entrepreneurial activities in the fast-changing
market. It is thus important for new entrepreneurs to develop
skills and capabilities to identify possible threats and oppor-
tunities that arise from the technological trends and to tap
into such opportunities or shield themselves against potential
threats. This course is designed to improve these skills and
capabilities through the state-of-the-art review of the techni-
cal trends and the acquisition of relevant models and meth-
ods to apply new technologies to entrepreneurial activities.
An emphasis is given to actionable knowledge which is ob-
tained from the study of real life business cases and with

which students are able to address new business
opportunities.
M1338.000500 C|zfel Apmet &HAl 3-3-0

Design Thinking and Innovation

of FFAME mlzy2xe ZALAE FEe7] HT A2
o dFEHL e YAl AE FE V1€ AIEE 9
olde AEE FAVIE FFde WS gt tAel A
Lo o ol E F3 FAVEL, Y, EAE, 2 719t
A FAALR ofsste] ARE 7HAE FEdse WS HlE
A Ao 539, o] AL YA Als ddstr] dad A
Q=7 WHEC] ofFA F8E F YTAE WELEA, AR
247188 2= F e 9Fe 719e e BEE I
This course focuses on employing design thinking ap-
proaches and tools for identifying and implementing in-
novation and growth opportunities. With this new style of
thinking, students will learn how to create values for cus-
tomers and competitive advantage by combining creativity,
analytic skills, and entrepreneurial mindsets. In particular,
this course will equip students with a set of design tools and
methods to apply design thinking to real problems, thereby
enhancing their ability to identify new business opportunities.

Ho
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Social Entrepreneurship
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Social enterprise is an alternative economic institution and

- AUstal(Department of Business Administration)

social innovation to provide goods and services for the inter-
ests of a society in general, i.e., novel social benefits, while
leveraging for-profit managerial principles. In doing so, this
institution seeks to contribute to apparently conflicting two
goals in a balanced manner: social responsibility and eco-
nomic efficiency. Attention has been increasingly given to
this alternative institution as a way of overcoming both the
well-known inefficiency of the governmental spending in the
social welfare domain and ever-lasting incapacity of
non-for-profit organizations to allocate resources -efficiently.
This course is aimed at examining managerial and policy is-
sues associated with this new economic institution as well as
practical solutions to this new form of entrepreneurship.

M1338.000700 AHE 7”& 3-3-0

Proof of Concept
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This course will cover how to plan and develop new
product for new businesses. To this end, interdisciplinary ap-
proach is opted for so that diverse subject areas such as
marketing, R&D, and management strategy are be dealt with
in the course of new product development (NPD). This
course will thus address not only the general knowledge of
NPD but also the real-life cases as well as actionable sol-
utions to overcome problems associated with NPD.

M1338.000800 a2 E7t 3-3-0
Special Topics in Entrepreneurship
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The way that competition unfolds varies across industries.
This course seeks to present an in-depth analysis of en-
trepreneurship in a particular industry.

M1338.000000  Hii{Al] 7|gled 3-3-0

Exploring Opportunities in Business
Venture
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This course concentrates on identifying and evaluating op-
portunities for new business. The primary purpose is to in-
vestigate concepts tools and practices associated with oppor-
tunity recognition. Students will explore ways to shape and
evaluate the viability of these opportunities by understanding
industry factors, market and competitive factors and customer
needs. The strategic analyses of characteristics of global mar-
kets and entry strategies will be also covered in class.
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M2836.000200  Hix{Yd YWz IEfY 1 3-1-4

Web Programming 1 for Entrepreneurship
Management
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The importance of teaching programming languages is be-
ing emphasized centered around IT advanced countries. This
is because the demand on skilled programmers is increasing
with the growth of high-tech IT industry and startups.
Following the global ICT trend, Korea is also experiencing a
rise in startups based on IT technology/service. Hence, web
programming courses are becoming an essential part for stu-
dents who are looking to found startups.

This course introduces students whose major is not in
Information Technology to some principle concepts of web
development, web service project plan and programming lan-
guages at an introductory level. The primary goal of this
course is to allow students to improve their knowledge of
theoretical backgrounds in programming languages and of
techniques for managing complex systems.

e o o

M2836,000300  HH{YH Yz=2I=HY 2 3-1-4

Web Programming 2 for Entrepreneurship
Management
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The importance of teaching programming languages is be-
ing emphasized centered around IT advanced countries. This
is because the demand on skilled programmers is increasing
with the growth of high-tech IT industry and startups.
Following the global ICT trend, Korea is also experiencing a
rise in startups based on IT technology/service. Hence, web
programming courses are becoming an essential part for stu-
dents who are looking to found startups.

This course introduces students whose major is not in
Information Technology to some fundamental concepts of
web development at an advanced level.

The primary goal of this course is:

1. To allow students to obtain knowledge that can be ap-

[
o

- AUstal(Department of Business Administration)

plied virtually in startup settings. 2. To allow students whose
major is not in Information Technology to overcome any
hardship when founding startups by encouraging the students
to develop many ideas, to plan web services and to manage
projects.
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New Business Model Development Strategy 1
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For successful venture business, it is greatly important to
develop a business model, which is regarded who delivers
what value to whom in which market, and how to make a
profit from whom, by choosing a final item and analyzing
the market, customers, competitors, core management process
and profit structure. This lecture is for the students who
have been interested in start-up business, and understanding
rapidly changing global market to invent start-up idea. The
idea will be commercialized by taking this course, and the
students will also learn how to systematically build the busi-
ness model and manage it.
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New Business Model Development Strategy 2
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For successful venture business, it is greatly important to
develop a business model, which is regarded who delivers
what value to whom in which market, and how to make a
profit from whom, by choosing a final item and analyzing
the market, customers, competitors, core management process
and profit structure.

This lecture will contribute to students to improve insights
about actual venture business by providing opportunities for
students to be able to commercialize their business model
which is developed in the course of [New Business Model
Development Strategy1].

M2836.000800 7|ertdet & 1 1-2-13

Technology Comercialization Practice 1
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Recently, the society is rapidly getting a new paradigm cre-
ating new value by interacting with everything(people, ma-
chine, industry, country) based on information and communi-
cation technology. In this changing of technological environ-
ment, ICBM(IoT, Cloud, Bigdata, Mobile)will be expected to
be a new momentum for leading the ICT industry.

In this regard, the students, who are willing to start tech-
nology venture business based on ICT industry, are suitable
for this class, and they will be given the opportunities to
train technological capabilities for commercializing their idea.
Moreover, by offering the chances to work on team projects,
the class will enhance the students’ network, the one that is
spread around the developers, managers, and designers, there-
by presenting tangible changes of starting their business.
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Technology Comercialization Practice 2
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Recently, the society is rapidly getting a new paradigm
creating new value by interacting with everything(people,
machine, industry, country) based on information and com-
munication technology. In this changing of technological en-
vironment, ICBM(IoT, Cloud, Bigdata, Mobile)will be ex-
pected to be a new momentum for leading the ICT industry.

This lecture will be given in the form of two-day hack-
athon and reinforce a technology business competence. In ad-
dition, it aims for finding excellent start-up by providing op-
portunities for developers, promoters and designers to build
powerful network.
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